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3ÏÕÒÃÅȡ %ÕÒÏÐÅÁÎ 2ÅÓÅÁÒÃÈ Ȭ-ÅÄÉÁÓÃÏÐÅȭ ÆÒÏÍ %)!! ɉ!ÓÏÃÉÁÃÉĕÎ %ÕÒÏÐÅÁ ÄÅ 0ÕÂÌÉÃÉÄÁÄ )ÎÔÅÒÁÃÔÉÖÁɊ &ÅÂ ΨΦΧΦ

Internet is  the most consumed media in Spain with 13.6 hours per week 
(vs. 13 hours on TV) 

58% of Spaniards navigate the Web from Monday to Sunday (PC, laptops, smart phones or PDAs) 

3rd media in terms of advertising investment (exceeding Radio and Magazines)

Source: Infoadex 2010

Internet Users in Spain
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3ÏÕÒÃÅ ΨÎÄ 7ÁÖÅ ΨΦΧΦ %'- ÁÎÄ %ÕÒÏÐÅÁÎ 2ÅÓÅÁÒÃÈ Ȭ-ÅÄÉÁÓÃÏÐÅȭ ÆÒÏÍ %)!! &ÅÂ ΨΦΧΦ

82.23% of Internet Users

read daily press on a regular basis   

It is the

2nd most performed 
online activity 

(right before Search)

94%of users
Log on to check

local information

Source : 2nd Wave 2010 EGM. Vocento data: Nielsen Site Census.

Internet Users in Spain



CorporaciónPublicitariade Medios: GrupoZeta + Prensa Iberica+ GrupoJoly
GrupoSchibsted: Anuncis/Infojobs/20 minutos

Vocentois the first of Communications Groups with more than 

8.6 million unique users and more than 265 million page views per month (Source: 

Nielsen Netview)

8.668
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7.108
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Vocento Unidad Editorial Grupo Prisa Schibsted France Telecom Corporación 
publicitaria

Grupo Godo Grupo Planeta

Source: Nielsen Netview Parent  Home&Work November 2011.

Vocento Online



Menbetween 25& 49 years old,  upper middle 
class and a University Degree
54,14
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36,95
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Source: Nielsen  Netview Home and Work November 2011

Vocento Online Users Profile 



Vocento News

VocentoLeader in News and Information
According to Nielsen Netview withmore than 6.1 million unique users per month.

Source:  Nielsen NetviewHome and Work  November 2011. Unique Users. Audience (000)
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Vocento 
noticias

Elmundo Elpaís 20 minutos La información La vanguardia El público Yahoo! News 
websites

Europa press El periódico



Male

25-54 y.o.

Hold a 
degree

Purchase Influence: Evaluate and/ or 
Recommend Products/ Services For 

Corporate Use

Vocento News: profile

Source: Nielsen Net View November 2011; Unique Audience (000); 
Purchase Influence: Work; Others:Home Work; 

Hold a Degree: Associate Degree Or Diploma; Bachelor's Degree; Post 
Graduate Degree



Vocento News: profile  

Household Income composition 
(%)

Source: Nielsen Net View November 2011; Unique Audience (000); Home & Work; 



Vocento Online?
Why 



Why Vocento? 

Leader in News and Information (source: Nielsen Netview that allows to get

the real audience without duplications). 

Vocento News is the only way to reach digital usersin
most Spanish regionsthat neither elmundo.es and elpais.com can reach.

More than 24.6 million individuals live in those regions in which our digital 
dailies are performing the best. 

Vocento News is the digital conversion of Vocento offline 
newspapers, that have an indisputable reputation in Spain in quality and 
market share (having in most cases the 90% of the audience and circulation cakes)and date 
of birth . 

Users of Vocento News are quality usersthat read our digital press an 
average of 21 minutes and visit 31 pages. Our profile: 55% are men; 66% are 25-49 years 

old; 49% belong to the upper and middle-upper social class) 

Source:  Nielsen Netview Home & Work November 2011. Unique users



Source:  Nielsen Netview Home & Work November 2011. Unique users

On a regional level, 
Vocento Online  
is performing the leading 
digital newspaper 

Total population of Spain: 
47 million inhabitants. 
Vocento concentrates 62%

Regional leadership 

UNIQUE USERS

Norte de Castilla 678.000
El Adelantado de Segovia 33.000

La Voz Digital 351.000
Diario de Cádiz  148.000

Ideal 860.000
Granada Hoy 53.000

La Rioja 193.000
Riojanosenlared.com ND

Rioja2.com 17.000

La Verdad 850.000
La Opinión de Murcia 106.000

Murcia.com 18.000

El Heraldo de Aragón 331.000
Elperiodicodearagon.com 344.000

La Voz de Galicia 663.000
Elcorreogallego.com 280.000

Diario de Navarra 412.000
Canarias 7 215.000

UNIQUE USERS

ABC Sevilla 558.000
Diario de Sevilla 328.000

El correo de Andalucía 161.000

Diario Sur 516.000
La Opinión de Málaga- Prensa Ibérica 165.000

Málaga Hoy 80.000

El Comercio 481.000
La Nueva España - Prensa Ibérica 654.000

El Correo 743.000
Deia.com 186.000

Diario Montañés 350.000
Alerta 47.000

Diario Vasco 708.000
Noticias de Gipuzkoa 102.000

Las Provincias 798.000
Levante - Prensa Ibérica 532.000

Hoy 415.000
ElPeriodicoExtremadura.com - Zeta News 151.000



3ÏÕÒÃÅȡ ).% $ÅÃȭΤΡΣΣ
Unit: Euros. 

GDP breakdown by regions 

2010 (Provisional)

Region Value %

ANDALUCÍA 143.587.377 13,7%

ARAGÓN 33.252.008 3,2%

ASTURIAS, PRINCIPADO DE 22.704.162 2,2%

BALEARS, ILLES 26.041.244 2,5%

CANARIAS 40.343.614 3,8%

CANTABRIA 12.918.343 1,2%

CASTILLA Y LEÓN 55.775.584 5,3%

CASTILLA - LA MANCHA 37.399.453 3,6%

CATALUÑA 195.286.864 18,6%

COMUNITAT VALENCIANA 101.111.155 9,6%

EXTREMADURA 17.334.126 1,6%

GALICIA 56.670.423 5,4%

MADRID, COMUNIDAD DE 186.630.314 17,8%

MURCIA, REGIÓN DE 27.957.783 2,7%

NAVARRA, COMUNIDAD FORAL DE 18.121.702 1,7%

PAÍS VASCO 64.464.212 6,1%

RIOJA, LA 7.971.644 0,8%

CEUTA 1.521.624 0,1%

MELILLA 1.375.145 0,1%

Total Nacional 1.051.342.000 100%

36,4% of the industrial 
power is held between 
Madrid and Cataluña.

63,6% is distributed 
amongst the rest of 
the regions



ABCchanges its design and ad formats to reach an audience who like 
advertising, internet, and are regular readers of ABC.

A new ABCthat invites the users to participate with their comments about the 
ÎÅ×Óȟ ÂÌÏÇÓȟ ÉÍÁÇÅÓȟ ÖÉÄÅÏÓȣ

Monthly, more than 3,5 million unique users visit  more than 53 million pages in ABC.

58% of ABC users  are men, with a continuous growing of women profile.
63% of the users are between 25 & 49 years old, and  12% belongs to  upper class.

ABCoffers updated information , with latest formats, videos, images, the best 

journalists and opinion editorials.

ABCwas first Spanish digital newspaper in iPad  on its launching in USA.

Source: Nielsen Netview; Home& Work; November 2011

ABC.es



ABC.es Profile

Report: Audience Profile (Internet Applications Included) Period: Month of November, 2011 Panel Type: Home and Work Country: ES(Hybrid)

How is the abc.es user like?

Men (58%).

18-49 (72%). 

With a  University Degree and

Graduates (32%)



Qué.es benefits from the brand strength of the free daily Qué! and the potential is near to 1,4 

million daily readers(*)  of quality audience.

In November 2011 more than 800.000 unique users visited more than 2,6 
million pages, according to Nielsen Netview.

56%users of QUÉ.es are men. 39% between 18 and 34 years old, and a  58% 
belonging to middle class.

Que.es renews to offer the users a much moreparticipative and funny daily, where they 

can find all news and information for leisure.

Users can comment all the news, photos and videos, and participate in blogs.
Its contents are constantly updated: curious news, celebrities, leisure,
ÓÐÏÒÔÓȟ 46ȟ ÃÉÔÉÅÓ ÁÎÄ ÍÕÃÈ ÍÏÒÅȣ

(*) Source: EGM 3º Año móvil 2011
Source:Nielsen Netview total November 2011

QUE.es



Source: Nielsen Site Census  November 2011

FINANCE:
finanzas.com: 1.016.867 uniqueusers/monthandmorethan7,8 million pagesvisited

WOMAN:

mujerhoy.com: 2.306.824uniqueusers/monthandmorethan 10,8 million pagesvisited

ENTERTAINMENT:
hoyCinema.com: 2.383.864 uniqueusers/monthand8,4 million pagesvisitedpermonth

Vocento has three vertical portals:

Portals



The most complete finance site

finanzas.com is continuously updating to offer its users the most

complete and detailed news, editorials  and the most useful advices about 

all economic and  financial issues, to stay on top of all news about stock markets, 

ÑÕÏÔÁÔÉÏÎÓȟ  ÅÃÏÎÏÍÙȟ ÈÏÕÓÉÎÇȟ ÔÁØÁÔÉÏÎȟ ÅÍÐÌÏÙÍÅÎÔȣ

Its users participate very actively on

forums and blogs.

Sections:
News 
Quotations 
Analysis 
Economy
Personal finance
Housing 
Companies 
Employment
Community
Services 
&ÏÒÕÍÓȣ

Finanzas.com



How is the finanzas.com user like?

Men (65%).

18-49 (82%). 

With a  University Degree and

Graduates (39%)

Finanzas.com

Report: Audience Profile (Internet Applications Included) Period: Month of November, 2011 Panel Type: Home and Work Country: ES(Hybrid)



*Source: Nielsen/NetRatingsSite Census November 2011
**Internal Source

You will find best contents on Fashion & Beauty.

You will find the trends of each season.

As well as enjoy many discounts with our 
Shopping Card.

We have a very dynamical site in which our 
users can actively interact.

Great presence and dynamism on social 
networks

)Î ÁÄÄÉÔÉÏÎȣ
Counts on a really participative growing up women community (more than50.000** users ) that join in

ÆÏÒÕÍÓȟ ÐÏÌÌÓ ȟ ÔÅÓÔÅÒÓ ÃÌÕÂȣȢ

More than 2,3 million users visit more than 10,8 million pages per month, where they find sections with all

newsÁÂÏÕÔ ÓÅÒÖÉÃÅÓȟ ÐÒÁÃÔÉÃÁÌ ÇÕÉÄÅÓȟ ÆÁÓÈÉÏÎȟ ÈÅÁÌÔÈȟ ÐÓÙÃÈÏÌÏÇÙ ȟ ÌÏÖÅȣ

Mujerhoy, the site that women need

Mujerhoy.com



Mujerhoy.com

35% belong to a  University Degree and

Graduates

62% Women

68% between 25 & 49 
years old

Counts on 488.000 unique users per monthaccording to 

Nielsen Netview, with this profile:

Source: Nielsen Netview November 2011



The leadership web in cinema and TV

hoyCinema.com

Vocento presentshoyCinema.com, the  cinema, television and horror films channel,

leadership of the market.

hoyCinemaoffers the newest and most original advertising possibilities, to reach an audience who 
loves cinema. 

More than 2,3 million of unique users (*) do visit more 
than 8,3 million pagesto obtain the most complete 
information about 
cinema, premieres, actors, billboard, horror films, TV guide 
and online video club. hoyCinema.comhas more than 9 
million of impressions per month. 

It counts on users who share their comments in 
blogs, forumsȣ
The fans in Facebookcomment all the news appeared on 
its page...
In Twitter (13.000 followers) all news can be followed in 
ÒÅÁÌ ÔÉÍÅȢ ,ÉÖÅ ÃÈÁÔ ÁÂÏÕÔ ÃÉÎÅÍÁ ÁÎÄ 46ȣ 
2ÅÃÏÍÍÅÎÄÁÔÉÏÎÓ ÅÖÅÒÙ ÎÉÇÈÔȟ ÆÒÏÍ 3ÕÎÄÁÙ ÔÏ 4ÈÕÒÓÄÁÙȣ

(*) Source Nielsen Site Census. November 2011
(**) Source: DART 



How is the hoycinema.com user like?

Men (55%).

18-49 (76%). 

With a  University Degree and

Graduates (32%)

hoyCinema.com

Report: Audience Profile (Internet Applications Included) Period: Month of November, 2011 Panel Type: Home and Work Country: ES(Hybrid)


