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VOCENTO/Leading crossmedia communication group in Spain

Press Internet

ABC
ELCORREO ELDIARIOVASCO
HERALDO HERALDO

Supplements and Magazines LAS PROVINCIAS LAVERDAD

ELDIARIO @ orte de Castilla

MONTARES

SUR IDEAL
acoverco  HOY

Sathos de Galica LA VOZ
S

ILARIOJA DIARIO DE NAVARRA

T
ABC ® RADIO ‘

Free Newspaper

\

National editions

Vertical Siites

LE_ILWM_‘

loriojo.com

ideal.es
eldiariomontanes.es
lasprovincias.es
elcomerciodigital.com

laverdad.es
HOVY.es
lavozdigital.es HERALDO
SUR.ES .
Fa Wo3 de Galicia.cs
SURMDMMm ° i “‘

» diariodenavarra

(@vdiariovasco.com

elcorreo.com




_Internet Users In Spal

nemetisthe Most consumed mediaspainwinl 3.6 hours per week

(vs. 13 hours on TV)
58%o1 SpaniardsnaV|gate the Webhon Monday to Sunday (PC, laptops, smart phones or PDAS)

3rd media in terms of advertising investmefteeding Radio and Magazines)

Cinema; 0%

Supplements;

1%
Outdoors; 7%
" Radio; 9%
Internet;
14% _
Magazines;
7%
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Source: Infoadex 2010
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nemetisthe Most consumed mediaspainwinl 3.6 hours per week

(vs. 13 hours on TV)
58%o1 SpaniardsnaV|gate the Webhon Monday to Sunday (PC, laptops, smart phones or PDAS)

3rd media in terms of advertising investmefteeding Radio and Magazines)

- N
82 . 23%of Internet Users

read daily pres@N @ regular basis

It is the

2ndmost performed
online activity

(right before Search)

\_ J

94%0f users

Log on to check

local information
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Source : 2nd Wave 2010 EGM. Vocento data: Nielsen Site Census.



Vocento Online

Vocentos nefIrSt of Communications Groups: more tan
8.6 million unique userssmore than 265 million page views month (source:

Nielsen Netview)

8.668

8.463 8.444

7.108

5.917
5.265

3.350 3.279

CorporaciérPublicitariade Medios GrupoZeta + Prens#berica+ GrupoJoly
Source: Nielsen Netview Parent Home&Wadikvember2011. GrupoSchibsted Anunciginfojobs20 minutos



Men between25 & 49 years old, Upper middle
classand aUniversity Degree

54,14
45,86 '
37,5 36,95
PE——— P
29,59
24,73
19,24 20
11,91 11,22
z\@ &0 W ,0)\" \’9 C)x Qé bb\z 66\0 \0$
@ Q@é\ ry’l' q,(‘) q’(‘) OQ <£\\ <(\\

Source: Nielsen Netview Home and Work November 2011



Vocento News

VocentoLeader iIn News and Information

According to Nielsen Netview witnore than 6.1 million unique users per month.

__NEWS |

6.173 e

[ 5.833
| 5.215
2.984
: 2301 oo
' — 1.782
: 1.488 1.367 1.305
Vocento Elmundo Elpais 20 minutos Lainformacion La vanguardia El publico  Yahoo! News Europa press El periddico
noticias websites

Source: NielseNetviewHome and Work Novembe&011. Unique Users. Audience (000)



Vocento News: profile

3.406
3.295
2.984
Male ’
Vocento Noticias ElMundo.es ElPais.es
3.203 3.209
Hold a
degree 3.000
Vocento Moticias ElMundo.es ElPais.es

Hold a Degree: Associate Degree Or Diploma; Bachelor's Degree; Post
Graduate Degree

Source: Nielsen Net View November 2011; Unique Audience (000);
Purchase Influence: Work; Othersiome Work;

E=Em

4.166
3.737
Vocento Noticias EllMundo.es ElPais.es
268
245
198
Vocento Noticias EllMundo.es ElPais.es

Purchase Influence: Evaluate and/ o

Recommend Products/ Services Fo
Corporate Use




Vocento News: profile

Household Income composition
(%)

® Vocento Noticias EIMundo.es ElPais.es
2.576
2.333 2.352
2.180
2.025 2.031
510 553 ,g, 183 468 469 470
B “
Upto 27.000 27.001- 54.000 £4.001-72.000 72.001And Over No Response

Source: Nielsen Net View November 2011; Unique Audience (000); Home & Work;



Vocento Online




Why Vocento?

O Leader inNews and Information (source: Nielsen Netview that allows to g8
the real audience without duplications).

B Vocento News is thenly way to reach digital useran
most Spanish regionshat neither eimundo.es and elpais.com can reach.
More than 24.6 million individuals live in those regions in which our digital
dailies are performing the best.

B Vocento News is the digital conversion of Vocento offline
newspapers, that havan indisputable reputation in Spain in quality and
market share (having in most cases the 90% of the audience and circulation c&B€ date
of birth.

Users of Vocento News agpiality usersthat read our digital press an

average of 21 minutes and visit 31 pag®sprofile: 55% are men; 66% are-28 years
old; 49% belong to the upper and middigper social class)

Source: Nielsen Netview Home & Work November 2011. Unique users



Regional leadership

UNIQUE USERS

On a regional level, ~ ABCSevila 558000
.
Vocento Online

IS perform|ng the Iead'”g La Opinién de Méalaga Prensa Ibérica

-
digital newspaper Ma'a ato 8° 000
La Nueva Espafia Prensa |bérica

: : ~ ElCorre0o 743000

Total population of Spain:
47 million inhabitants.
Vocento concentrates 62% ~ Diarovasco  708.000
- 798000

Levante- Prensa Ibérica 532.000

ElPeriodicoExtremadura.com Zeta News 151.000
B i~ ~ NortedeCastila 678000

T

r ~ lLaVozDigtal 351000
\:“\,;\

~ ldeal 860000
-

~ laRiga 193000

~ lLaVerdad =~ 850000

- ElHeraldodeAragon 331000

~ laVozdeGalcia 663000

~ DiariodeNavara 412000

Source: Nielsen Netview Home & Work November 2011. Unique users _—



36,4%o0of the industrial
power is held between
Madrid and Cataluia

63,6%is distributed
amongst the rest of

the regions

31 O0AAG
Unit: Euros.

) .

%

$AABTPZIS

ANDALUCIA

Total Nacional

2010 (Provisional)

Value

143.587.377

1.051.342.000




m ABCoffersupdated information, with latest formats, videos, images the best

journalists and opinion editorials.

m Monthly, more than 3,5 million unique usersisit more than 53 million pages in ABC.
B 58%of ABC userdre men,with a continuouggrowing of women profile.

63%o0f the users are betweeB5 & 49 years oldand 12% belongs to upper class.

m ABCchanges its design ar@d formats to reach an audience who like
advertising, internet, and are regular readers of ABC.

m A newABCthat invites the users tparticipate with their comments about the
I AxOh Al T COh EI ACAOh OEAAI 08

B ABCwasfirst Spanish digital newspaper in iPachn its launching in USA.

ABC

Source: Nielsen Netview; Home& Work; November 20:



s ABC.es Profile

How Is the abc.es user like?

GENDER
Male
Female
AGE
2-17

Men (58%).

1849 (72%).

with a University Degreeind
Graduates(32%)

i1,

18- 24

25-34

35-49

5O+

HOUSEHOLD INCOME
UpTo 27.000

27.001- §4.000
54.001-72.000

72001 And Over

No Response

I | 58,3

41,7
R VA
19,1
| -6 0
ey

71
|50
- 17,9

Report: Audience Profile (Internet Applications Included) Period: Month of November, 2011 Panel Type: Home and Work Cda@gtybrid)



QUé.eSbenefits from the brand strength of the free da@Ué! and the potential is near td.,4

million daily readers(*) of quality audience.

In November 201more than 800.000 unique users visited more than 2,6
million pages, according to Nielsen Netview.

56%users of QUE.eare men. 39% between 18 and 34 years olshd 258%
belonging to middle class.

Que.eSrenews to offer the users a much mdaarticipative and funny daily, where they
can find aiNews and information for leisure.

users cacomment all the news, photos and videosand participate ifdl0gs.
its contents areconstantly updated: curious news, celebrities, leisure,
Obl OOOh 46h AEOEAO AT A | OAE 11 OA¢

Q U E. (*) Source: EGM 3° Afio mévil 201
Source:Nielsen Netview total November 201



Portals

Vocento has three vertical portals:

FINANCE |[f3seusscon |

finanzas.com: 1.016.867 uniqueusers/monthandmorethan 7,8 million pagesvisited

WOMAN:  Mujerhoy
mujerhoy.com: 2.306.824 uniqueusers/monthandmorethan 10,8 million pagesvisited

ENTERTAINMENT
hoyCinemacom: 2.383.864 uniqueusers/monthand8,4 million pagesvisited per month

fuscar
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Source: Nielsen Site Census November 2C



Finanzas.com

he most complete finance site

finanzas.com is continuously updating to offer its users the most

complete and detailednews, editorials and the most useful advices about

all economic and financial issues, to stay on top of all news aifoak markets,

NOT OAOET 1T Oh AATTTi1un EI OOET Cch OA@GAOEITT h

Its users participate very actively on
forums and blogs

Eﬁnanzaacom Fortada [MITRICN Cofizaciones  Andlisis Economia Finanzas Personcles Vivienda Empresas Emplec  Comunidad  Servicios Foro

Al minuto | Economia | Bolsas | Empresas | Vivienda | Empleo | Hipotecas | Fiscalidad | Depésitos | Fondos y Planes | Formacion | Anilisis | Todas | Notas Prensa Rss &

IBEX 35 | -0.17% | Inditex 58.120 £-0.90% | Indra a 14205 + 0.35% | Mapfre 2294 $-0.26% | Ohl 21210+ 1.73% | Ree 34675 & -0.45¢ BUSCAr loticias, cofizaciones IR

214de Septiembre 62 2010 usuario contrasefia

Sections:

News

Noticias hoy

por primera vez desde mayo

Opina

AL MINUTO I
u otati O n S +17:25 El Ibex pierde fuerza a utima hora con |a mirada puesta en la Fed vT f.
» 17.06 El euro se aprecia hasta los 1,3133 dolares ‘
Ana'ySIS siguiente » Pag:12345678910 ’:T\ Rk I
CierRe D ERcADCS
E cono my Sélo la cautela por la FOMC impide que el Ibex 35 asalte los 10.900
puntos
1 ubastas de deuda espafiola, griega e irlandesa y buenos datos de... [+l
Personal finance . Bisaeots 1145n- 05t wa ssvecesuss
ina Beneficio récord para las
H 1 . aerolineas
0 U SI n g La IATA mejora su prevision de beneficios para
Ias aerolineas, que ganaran £.780 millones en
1 2010
Companies ,
Zapatero defiende en Wall Street sus reformas que haran crecer a
Employment Espaiia
Con ello intenta mejorar Ia credibilidad interacional [+] 'a' business
Communlty 210912010 , 17:10h - LUIS AYLLON/ enviado especial a ) w2 school
.  Salgado reconace que Espafia necesita “ganar credibilidad” dentro y fuera P ey eriey .
S e rV | Ce S 2 “Como salmos de ésta”, recetas de Nuriel Roubini para escapar de la crisis " i iewesgzzaanass aEes
F o Master in Telecom & Digital Business
o N 1 Z SEGUN FUNCAS AUMENTARAN TODOS LOS TRAMGS DEL IRFF Tk L,
& | O O | O 8 El Gobierno subira los impuestos para alcanzar el objetivo del 3% de 1 1 ;
déficit L, TR = R
| ¥ " Lafundacién opina que elevar los impuestos a las rentas mas altas no aportara més de 300 millones [+] 17774



p— Finanzas.com

How Is the flnanzas.com user like?

GENDER
Male
Female
AGE
2-17

Men (65%).

1849 (82%).

with a University Degreeind
Graduates(39%)

i1,

18- 24

25- 34

35-49

5O+

HOUSEHOLD INCOME
UpTo 27.000

27.001- 54.000
54.001-72.000

72001 And Over

No Response

N | 65,0
135,0

12,3

- 10,7
| >/, 7
I 6,3

115,9

I 29,2

| 45,7

15,4
16,4
13,3

Report: Audience Profile (Internet Applications Included) Period: Month of November, 2011 Panel Type: Home and Work Cda@gtybrid)



Mujerhoy.com

Mujerhoy, the site that women need

You will find best contents on Fashion & Beauty.

You will find the trends of each season.

As well as enjoy many discounts with our
Shopping Card.

We have a very dynamical site in which oul |
users can actively interact.

Great presence and dynamism on social
networks

) | AAAEOEIT | 8

Counts on a really participati\@I'OWing up women community (more than50.000** users ) that join in
Al 00i 6h PiIT11 0 h OAOGOAOO Al OAS8s8

More than2,3 million usersvisit more thanl10,8 million pages per month, where they fir@ections with ail

NEWSAAT 60 OAOOEAAOh DPOAAOEAAI COEAAOh AZAAOEEITTh EAAI OEh b

*Source: NielsernNetRatingsSite Census November 2011
**Internal Source



Mujerhoy.com

counts 0r488.000 unigue users per monthAccording to

NielsenNetview, with this profile:

» 62% Women |» 35%belong toa University Degree anc
Graduates

»> 68%between 25 & 49

61,7 years old
48,1
38,3 39,6
35,1
28,3
22,4
71k 8,0 6,1
2,4 2,7
| | | |
w w N < < o)) + o o @) 5 w
= = ' i v N % 8 S S 3 2
. . . O
o D A A S S
O 1 1 — ]
— o d ﬁ o
O o o
O ®) O
- ~ & o <
| LN ™~
Source: Nielsen Netview November 2011 M~



hoyCinema.com

he leadership web in cinema and TV

Vocento presentshoyCinema.com, the cinema, television and horror filmschannel,
leadership of the market.

More than 2,3 million of unique userg*) do VisSit More | s wmeeno s s s
than 8,3 million pagesto obtainthe most complete hoy
mformatlon about -

and onllne video cIulﬁhoyCmema comhas more thar9 - 4 = - SN \WILKINSON HYDRO
million of impressions per month ril - ‘,

David Ficher: "Hay muy buen trabajo en esta
pelicula pero creo que es demasiado PARTICIPA EN

It counts on users who share their comments in mezquina para la Academia’ www facehook com/wilkinsonespana
blogs, forums8 ' ; o

its page... e

In Twitter (13.000 followers) all news can be followed i o suscavor carreiera

OAAl OEI A8 , EOA AEAO AAI OO~ AET Al A AIAmﬁﬁgmmﬁ
2AAT T 1T AT AAGET T O AOGAOU 1T ECEON EOII O1T AAU Ol

hoyCinemaoffers thenewest and most original advertising possibilities to reach an audience who
loves cinema

(*) Source Nielsen Site Census. November 201
(**) Source: DART



hoyCinema.com

y 2
How Is the hoycinema.com user like?

Men (55%).

1849 (76%).

with a University Degreean
Graduates(32%)

Report: Audience Profile (Internet Applications Included) Period: Month of November, 2011 Panel Type: Home and Work Cda@gtybrid)



