
Most read female 
magazine of the 
weekend



Mujer Hoy
Renews continuously and we have released 
new layout, new writers, different sections, fashion 
ÅÄÉÔÏÒÉÁÌÓȣ

A magazine made by and 
for women
With Awards for the most 
Admired Women, 
through readers votes



Mujer Hoy 
Adapts to the commercial needs of clients, offering new 
communication solutions

Mujer Hoy offers
V SHOPPING Card
V Special Actions
V Advertorials
V Editorials integrated on the 

magazine
V Special and remarkable formats
V On+off Actions
V Special Issues Calendar



Exclusive week: discounts on purchase and expanded vinyl windows.
On + Off Action

Example

Mujer Hoy launches its Shopping Card in 2010. Since then, more than 100 advertisers have been with us.
This action combines both  reader and advertiser interests. 

SHOPPING CARD



Product integration in the appropriate 
section

The advertiser turns its brand into main 
character of the editorial

EDITORIALS



SPECIAL FORMATS
Customized bag with the 
product on front cover
Includes our title inside

ON + OFF
Testers Club



DATA

Circulation and Diffusion -OJD 2010
Source: EGM 3º acum 2011
* Internal Data

Women (73%) 

between25 & 54year old (55%) 

living in big cities(43%) 

and with a Degree(25%) 

and  middle & upper middle 
class (34%)

VReadership : 1.999.000 readers

VCirculation : 798.862issues

VPrint-run* : 961.700 issues
Cantabria

Aud: .85.000
Dif: 41.301

Asturias
Aud: 34.000
Dif: 25.164

P. Vasco
Aud: 483.000
Dif: 178.546

Navarra
Aud: 136.000
Dif: 46.174

La Rioja
Aud: 48.000
Dif: 18.613

Cataluña
Aud: 15.000
Dif:  5.992

Aragón
Aud: 148.000

Dif: 41.620

Baleares
Aud: 52.000
Dif: 22.608

Canarias
Aud: 37.000
Dif: 6.870

C.Valenciana
Aud: 75.000
Dif: 46.893

Murcia
Aud: 65.000
Dif: 24.845Andalucía

Aud: 167.000
Dif: 86.517

Extremadura
Aud: 47.000
Dif: 19.972

Castilla León
Aud: 215.000
Dif :69.021

Castilla la Mancha
Aud: 23.000
Dif: 10.465

Galicia
Aud: 287.000
Dif: 88.833

Madrid
Aud: 81.000
Dif: 62.950



Competing against female magazines that offer wide coverage 

Leader in distribution

Source: EGM 3º Acum2011; OJD Jan-Dec2010

Audience 
(figures in *000) 

Circulation

The magazine with 1.999.000female readers

Yo Dona is not audited by OJD.

MUJER HOY VS. FEMALE MAGAZINES



Audience 
(figures in *000) 

Source: EGM 3º Acum2011; Upper & Middle Upper social classes; Estimated domestic Incomes >  3.621 Ή; 

We offer great figures in terms of audience for the highly demanded 
targets

Mujer Hoy vs.
Female Magazines

Upper Social 
Classes

High Incomes

UPPER SOCIAL CLASSES & HIGH INCOMES



Audience 
(figures in *000) 

We offer great figures in terms of audience for the highly 
demanded targets

Mujer Hoy vs.
Female Magazines

Upper Social 
Classes

High Incomes

WOMEN UPPER SOCIAL CLASSES & HIGH INCOMES

Source: EGM 3º Año Móvil 2011; Upper & Middle Upper social classes; Estimated domestic Incomes >  3.621 Ή; 



Audience Leadership in 15out of 17 provinces

Audience (.000) Mujer Hoy YoDona Vogue
Cosmo-
politan

Elle Glamour Telva

Andalucía 167 38 117 82 108 65 51

Aragón 148 20 32 20 24 16 24

Asturias 34 5 28 25 27 19 20

Baleares 52 19 17 9 5 8 5

Cantabria 85 8 5 6 6 1 10

CastillaLeón 215 60 42 36 47 39 38

Castilla La Mancha 23 16 37 35 34 23 20

C. Catalana 15 17 137 102 92 82 42

Extremadura 47 11 9 8 12 8 11

Galicia 287 48 66 48 40 36 30

Madrid 81 102 170 128 141 109 110

Murcia 65 12 26 18 15 12 12

Navarra 136 2 8 3 6 1 5

C. Valenciana 75 50 85 79 68 67 34

País Vasco 483 14 47 27 29 17 23

La Rioja 48 3 5 3 8 3 5

Canarias 37 18 59 58 30 57 13

Total 1.999 441 889 683 692 561 452

Source: EGM 3ºAcum2011; 

FEMALE MAGAZINES IN THE MARKET



!ÕÄÉÅÎÃÅ ,ÅÁÄÅÒÓÈÉÐȣ

Audience  
(.000)

ȣ ÉÎ 15of 17 provinces
Upper Social Classes

ȣ ÉÎ 15of 17 provinces 
High Incomes

Mujer 
Hoy

Yo 
Dona

Vogue Elle
Cosmo-
politan

Telva Glamour
Mujer 
Hoy

Yo Dona Vogue Elle
Cosmo-
politan

Telva Glamour

Andalucía 63 16 42 41 26 26 23 22 9 8 11 7 7 2

Aragón 55 11 16 8 8 8 4 27 10 6 3 3 4 2

Asturias 9 1 8 8 3 6 6 1 1 5 2 2 2 2

Baleares 15 13 5 1 1 3 2 9 5 1 1 0 1 0

Cantabria 21 1 1 1 0 2 0 2 0 0 0 0 0 0

Castilla León 73 22 15 15 12 12 11 11 3 4 2 2 2 1

Castilla La 
Mancha

9 5 11 11 9 8 5 7 2 7 6 4 3 3

C. Catalana 8 5 54 37 40 20 27 1 2 12 11 9 5 10

Extremadura 17 4 6 6 4 7 4 5 2 2 0 0 1 1

Galicia 94 23 22 16 17 10 12 18 0 1 2 1 1 0

Madrid 32 54 85 64 50 58 43 18 29 45 31 27 27 23

Murcia 21 6 9 3 5 2 3 4 2 1 1 1 1 0

Navarra 42 1 3 4 1 3 0 14 0 2 1 0 0 0

C. Valenciana 32 19 27 22 16 13 27 5 5 5 6 6 4 3

País Vasco 170 7 22 15 11 13 5 71 8 8 6 3 4 4

La Rioja 15 2 3 4 1 2 2 4 0 0 1 0 1 0

Canarias 9 11 16 8 14 4 14 1 1 2 1 1 1 2

Total 684 200 343 265 218 196 188 219 78 111 85 67 63 54

Source: EGM 3º Acum2011; Upper & Middle Upper social classes; Estimated domestic Incomes >  3.621 Ή; 

UPPER SOCIAL CLASSES & HIGH INCOMES



Our readers in our Key Cities

Source: EGM 3ºAcum2011; 

Mujer Hoy is the 
leading female 
supplement in our 
key cities

Figures in *000

FEMALE TARGET



Only 182.000 women read both Mujer Hoy 
(9.1%) and YoDona (41.2%)

Absolute
figures

Mujer 
Hoy 

Yo Dona 

Mujer Hoy 1.999.000 182.000

Yo Dona 182.000 441.000

Figures in (%)
Mujer
Hoy 

Yo Dona 

Mujer Hoy 100 41,2

YoDona 9,1 100

If Mujer Hoy is not in your media plan you 
will miss 1.999.000 readers

& 684.000 readers of upper social classes

Absolute
figures

Mujer 
Hoy 

Yo Dona 

Mujer Hoy 684.000 86.000

Yo Dona 86.000 200.000

Figures in (%)
Mujer
Hoy 

Yo Dona 

Mujer Hoy 100 43,0

YoDona 12,5 100

Target Upper Social ClassesTarget Total population

DUPLICATIONS Essential media:
91%of its readers  are exclusive,
compared to Yo Dona

72% exclusive readership compared 

to the complete segment (Yo Dona, Hola, 
Semana, Lecturas, Diez Minutos, Cosmopolitan, Elle 
and Telva)

Source: EGM 3ºAcum2011;Upper & Middle Upper social classes;



Mujer Hoy has a greater 
penetration among the 
female Spanish population; 
specially in terms of global 
audience and upscale 
readership.

Mujer Hoy covers 6.4% of the 
total population belonging to 
the AB social class in Spain. 
YoDona only covers 1.9% of it. 

Mujer Hoy Yo Dona 

Audience
EGM: 3º Acum2011

1.999.000 441.000

Circulation OJD 
Jan- Dec 10 

798.862
it is not certified  

by OJD 

Total Population Spain 
(+ 14 years old) 

39.484.000

1.999.000
(5.1%)

441.000
(1.1%)

Women in Spain
20.171.000

1.460.000
(7,2%)

348.000
(1,7%)

AB social class in Spain
10.644.000 

684.000
(6.4%)

200.000
(1.9%)

Women, AB social class, 
25-54 y.o.
3.150.000

299.000
(9.5%)

86.000
(2.7%)

COMPARISON MUJER HOY VS. YO DONA

Source: EGM 3ºAcum2011;



Source:EGM 3º Acum 2011  Upper&Middle-Upper social class/ Rate 2012 

Target: total population

Target Upper Social Classes

Female Target

Mujer Hoy 
offers the 
best 
profitability

CPM PROFITABILITY



EDITORIAL CALENDAR 2012 
7.Jan.2012Health life styleSpecialIssue
14.Jan.2012GoodpriceshoppingSpecialIssue
24.Jan.2012LingerieSpecialissue
28.Jan.2012BeautySpecialIssue

3.March.2012)ÎÔÅÒÎÁÔÉÏÎÁÌ 7ÏÍÅÎȭÓ $ÁÙSpecial Issue
ΣΡȢ-ÁÒÃÈȢΤΡΣΤ &ÁÔÈÅÒȭÓ $ÁÙȡ 'ÉÆÔÓSpecial Issue
17.March.2012 Fashion Extra 
24.March.2012 ComplementsSpecial Issue
31.March.2012 Technology in our LivesSpecial Issue

4.Feb.2012MercedesFashionWeekSpecialIssue

11.Feb.20126ÁÌÅÎÔÉÎÅȭÓSpecialIssue

18.Feb.2012Brides SpecialIssue

5.May.2012 Beauty Awards  Special Issue
19.May.2012 Summer FashionSpecial Issue
26.May.2012 Hair Beauty Special Issue

2.June.2012 Holidays/Express DietsSpecial Issue
9.June.2012 Jewels ,Watches& Sunglasses Special 
Issue
16.June.2012 Sun Beauty & FragrancesSpecial 
Issue
23.June.2012 Summer Nights Special Issue
30.June.2012 Motor Special Issue

7.April.2012 Youngs Special issue
14.April.2012 KidsSpecial Issue
21.April.2012  Beauty/Diets Extra
ΤΪȢ!ÐÒÉÌȢΤΡΣΤ -ÏÔÈÅÒȭÓ $ÁÙȡ 'ÉÆÔÓ Special Issue

7.Jul.2012SalesSpecialIssue
14.Jul.2012 Summer plans in your city. Afterwork
SpecialIssue

1.Sep.2012Backto SchoolSpecialIssue
8.Sep.2012Anti-Age: Face,Skin&Hair. Surgerywithout
scalpelDossier
15.Sep.2012MercedesFashionWeekSpecialIssue
29.Sep.2012KidsFashionExtra

3.Nov.2012BeautyExtra
10.Nov.2012Womenwith CurvesSpecialIssue
17.Nov.2012ToysDossier
24.Nov.2012BridesSpecialIssue

6.Oct.2012Complements Special Issue + Economic
TripsDossier
13.Oct.2012Fashion. Extra
20.Oct.2012.Italy FashionSpecialissue

1.Dic.2012GourmetSpecialIssue
8.Dic.2012PartyBeautySpecialIssue
15.Dic.2012Jewels,Watches& GiftsSpecialIssue
22.Dic.2012FashionSpecialIssue
29.Dic.2012MagicGiftsSpecialIssue



With the latest staging, according to its new layout. 

541.000  unique users
6.583.000visited pages on mujerhoy.com

NEW 
CONTENTS

MORE SECTIONS

AUTHOR 
BLOGS

FORUMS

Source: Nielsen Netview, Total Nov 2011

WEB



Theprofile of 
the usersof 
mujerhoy.com
* Women
* 35 -49 years
old
* Middle
Upper Social 
Class

mujerhoy.com,
is the 3th site 
within the 
cathegoryof 
female 
magazines 
according to 
Netview

WEB DATA

Source: Nielsen Netview FemaleMagazines, BroadcastMedia y Videos and MoviesHome&WorkJune 2011; Elaborado por cmvocento. 

Source: Nielsen Netview, Home&Work Nov 2011; 

Audience 
(figures in *000) 



TESTERS CLUB  

Testers Club step by step

1.Product presentation

2.Ȱ-Å ÁÐÕÎÔÏȱ ÔÈÒÏÕÇÈ &ÁÃÅÂÏÏË

3.Write your opinion

4. Your comment is published on the 
Testers Club and on your Facebook profile.

Action can be completed on paper edition

mujerhoy.com Testers Club is an experience for the new social customer, where they can 
participate, share and assess.

WEB



SHOPPING PHILOSOPHY

Shopping Philosophy

Is a Fashion blog with large 
acceptance among female audience.

It advises how to look trendy and 
how to find essential clothing.

WEB


