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A magazine made by and mujerboy ) com
for women 10
With Awards for the most
Admired Women,
through readers votes

~
CARME CHAPARRO (periodsta)

Entrevista exclusiva con la
mujer mis rica de Espana

mujerhoy £ com
“AHORA ESTOY MAS g . =
COMPROMETIDA CON 9 = 4
LAS MUJERES”

Y las mas admiradas:
ARANTZA QUIROGA,
SILVIA MORODER Y
AMAYA VALDEMORO
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ESPECIAL
MESA DE
NAVIDAD

Mujer Hoy

Renews continuously and we have released

new layout, new writers, different sections, fashion
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Mujer Hoy
Adapts to the commercial needs of clients, offeringew
communication solutions

Mujer Hoy offers

< <<

SHOPPING Card

Special Actions

Advertorials

Editorials integrated on the
magazine

Special and remarkable formats
On+off Actions

Special Issues Calendar

mujerhoy

E t tarjeta p Le intransferible.
Seraimprescindible p l l caja para acceder a las
oooooooooo de Shoppmg Muijer hoy.

Tarjeta v ldad [ 1 de marzo al 30 de junio de 2011.

mujerhoy . com

Imu

8-M:DIA DE LA MWER

N 62 o5 e murzo de 201

EN LA VIDA DE
LAS ESPANOLAS

LOS QUE NO
SE VENDEN"

Canigue tu tarjeta de
descuentos exclusivos




SHOPPING CARD

Mujer Hoy launches its Shopping Card in 2010. Since theore than 100 advertiserhave been with us.
This action combines bothreader and advertiser interests.

Example
A e s s o

NATUZZ! vy paliSsey

te invitan a fiberar tus deseos de comprar en la

Con nuestra tarjeta
SHOPPING MUJER HOY

comprar nunca tuvo tantas ventajas

Pt o
B

Nolo para nuestras lectoras.

NATUZZI

Decorar tu casa con estilo L
te costari ahora mucho menos . ®ese®

D 25 o 30 e penrn demcuten ki srepumrtus Netaes 2urs 1 aroiormar W sios e iy
e lans de ontihs y perton3itad Ton TS5 CIPEIOON MSTET S MITArSTINE

Exclusive week: discounts on purchase and expanded vinyl windows.

On + Off Action




EDITORIALS .

Product integration in the appropriate
section

Fuerte Clasico EN LA DESPENSA
Ballast
Stone coctel

18w doloberem sccummad tem 2z det
s

mmo  aks a qui esstet, corerat
Ecteset ve osacte aceu durt

s magre at.
cidicectu? Qu apta vel

3
Quamden. Quarm, vokptatit e faciHa feum i herum.
quis siodi
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Dulce

Wee pink

The advertiser turns its brand into main
character of the editorial

1 ESPECIAL Cakzado

Original
The confirmation
cocktail

Rosanna Arquette, Madonna, Kathy Gale

MOCASINES

Tendencias
cinematograficas

TISANXA ATUETTE AN (UBYY, ANV s

1t ws doloborem accummod tem zzrk deit sl
aiqui o, corerat. Ectot velasects faccum it
ros i b oler

ain orper modt i
patue rustrc i ulupta i au facl

BOTINES ROCKEROS

MOMENTOS CODORNIU

ZAPATO MASCULINO

&2
s

l“‘

BOTAS DE MONTAR

BOTAS PIRATAS

Palillos de cangrejo de rio, sofrito,
bu}labesa y un»aire c!g limq—limc’m

MLSEMAMAL 31 05 COTURRS 36 1990
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ON + OFF
Testers Club

BELLLEZA | Club de probadoras MujerHoy.com

Testado por expertas como tu

Nuestro "Club de probadoras” opina sobre la gama de productos Clarins

Borro con nonem aspel ipsandi @i aliciliquam gquid
quasper rovitae. Dolori to officiendae viditio tet quaspe-
rum simi, sum voloremgui con nem hit aut voles repe-
reicium fuga. Catur molorepelit ent labor aut ad manim
evelestrum nobis aut repta dolore occum hita et ipsapid
et quaeptaquo consequo doluptas doluptam, officto rup-
tae. Aximi, consed et eatia volor aut essimpo rehenec us,

Martina, 33 anos, consultora
Sll])(’l' restorative

de cuello y escote

“It wis doloborem accurmmod tem zzril delit alis aliqui et,
corerat. Ectet velesecte faccum dunt nas NoAUM ipit eui
blaore dolummo dodenis cincil ulputem GGD‘W aem

Zzriure modit i utpaton vutincid. Ba delit VOIUPBSDEG et
maio etum fugiti OptiumQuOes taio bero ea doluptat am.”

Elena, 31 anos, personal trainer Carmen, 42 afios, funcionaria

SPECIAL FORMATS Leche hidratante corporal High definition body lift

“It wis doloborem accummod tem zzril delit alis aliqui et, corerat. "It wis doloborem accummod tem zzril delit alis aliqui esetet, corerat.
Ectet velesecte faccum dunt Nos nonum ipit eui blaore dolummo dole-  Ect eset veles ecte faccu dunt nos nonum ipit eui biaore dolummo

- - nis Gincil ulputate magna at, con vullumm ogionul luptatem e mporate  dolenis cincil ulpuiure modit @ wtvel ut nos adion vullandre er sis nit
u S O I I l I Z e a WI e MQuiam sitintissi doluptati quatur audae velenimenim volupta sperae (3 acipsum ipisi... ObisCitat eos qui ut quia dollaut
COMNitiam SiMUS3m Quiatus Ciaerro ipitia pa inveniminti doluptia na-  estesc idisciuntem. Ximinis vent voles res efia aut “M'Y
tem ut autem sunt audam doluptam utemquatin.™ porem venihit dolest™ '.'f“h'*\: !

product on front cover Proditctodel mes |-
Includes our title inside = ——— o

Dal éal 12 do murza da 2010 Nnger hay I




DATA

V Readership 1.999.000eaders

V Circulation :798.862issues
V Print-run+ : 961.700ssues

Galicia Asturias Cantabria
Aud: 287.000 Aud: 34.000 Aud: .85.000 P. Vasco La Rioja
Dif: 88.833 Dif: 25.164 Dif: 41.301 Aud: 483.000 Aud: 48.000 Navarra
Dif: 18.613 .
0 Aud: 136.000
Women(73%) Dif: 46.174

between 25 & 54ear old (55%)
living in big cities(43%)

Catalufia
Aud: 15.000

Castilla Le6n

. Aud: 215.000 Dif: 5.992
and with aDegree(25%) Dif :69.021
i - Aragoén
and middle & upper middle Aud: 148.000
Dif: 41.620
class(34%) -
act! C.Valenciana
Aud: 81.000 )
. Aud: 75.000
Dif: 62.950 Dif: 46.893 Q]
Castilla la Mancha T Baleares
Extremadura Aud: 23.000 Aud: 52.000
Aud: 47.000 Dif: 10.465

(2 % Dif: 22.608

Murcia
A Aud: 65.000

Dif: 19.972

Andalucia

Dif: 24.845 )
Aud: 167.000 Canarias
Dif: 86.517 Aud: 37.000 -/
g Dif: 6.870

- /
Circulation and Diffusion OJD 2010 C \ < -
Source: EGM 3° acum 2011

* Internal Data
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MUJER HOY VS. FEMALE MAGAZINES

Competing againstfemale magazineghat offer wide coverage

Leader in distribution

L
Hoy 1.999

Yo .
Dona |_| 441 Audience

(figures in *000)

Circulation
Yo Dona is not audited by OJD.

1.999
798.862
889
692 683 )
561 45 441 226.040 8
i : 190.840 184.1
Mujer Hoy Vogue Elle Cosmopolitan Glamour Telva Yo Dona Mujer Hoy  Glamour Telva Elle Cosmo- Vogue

politan

The magazine withl.999.000female readers

Source EGM 3Rcum?2011; OJDanDec2010
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UPPER SOCIAL CLASSES & HIGH INCOMES

We offer great figures in terms of audience for thehighly demanded
targets

Mujer Hoy _ 684
Yodona E 200

MujerHoy _ 219
Yodona E 78

Upper Social
Classes

High Incomes

219
111
85 78
6
Mujer Hoy Vogue Elle YoDona Cosmopolitan  Telva Glamour

684
343
265
. 218 200 196 188

Mujer Hoy Vogue Elle Cosmopolitan Yo Dona Telva Glamour

Mujer Hoyvs. Audience

Female Magazines _ _
(figures in *000)

Source: EGM 3Bcum?2011; Upper & Middle Upper social classes; Estimated domestic Incomes > 13.621




WOMENUPPER SOCIAL CLASSES & HIGH INCOMES™ "™

We offer great figures in terms of audience for thehighly
demanded targets

Vo, 153
Yodona D 61

Mujer Hoy _ 504
Yo dona D 148 Upper Social
Classes

High Incomes

153
97
75
i i i6 | : : .
Mujer Hoy Vogue Elle Yo Dona Telva  Cosmopolitan  Glamour

504
296
231
I -90 . - 148

Mujer Hoy Vogue Elle Cosmopolitan Glamour Telva Yo Dona

Mujer Hoyvs. Audience

Female Magazines _ _
(figures in *000)

Source: EGM 3&fio Mévil 2011; Upper & Middle Upper social classes; Estimated domestic Incomes > '3.621
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UPPER SOCIAL CLASSES & HIGH INCOMES
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FEMALE TARGET

Ourreaders inour Mujer Hoyis the

leading female
supplement in our
key cities

110

60
55
30 28
17
3 6 2
_—

Barcelona Madrid Sevilla Valencia Zaragoza Bilbao

M MujerHoy B YoDona

Figures in *000

Source: EGM 3°Acum2011;




DUPLICATIONS Essential media: | horY

91% its readersare exclusive,

: compared to Yo Dona
Only 182.000 women read botMujer Hoy 790 exclusive readershipparec

(9 1%) ando Dona(41 2%) to the complete segmen(Yo Dona, Hola,
Semana, Lecturas, Diez Minutos, Cosmopolitan, E
and Telva)
Target Total population Target Upper Social Classes

| Absolute . Mujer Lo Absolute . Mujer . |

! figures ! Hoy ! Yo Dona ! i figures ! Hoy ! Yo Dona !

o Mujer Hoy | 1.999.000 |  182.000 o Mujer Hoy | 684.000 |  86.000 |

] Yo Dona ' 182.000 !  441.000 ! ! Yo Dona ' 86.000 ! 200.000 !

| Figures in (%) : Mujer .\ YoDona ' Figures in (%) : Mujer . Yo Dona '

: | Hoy | L | Hoy | :

i Mujer Hoy 100 41,2 i Mujer Hoy 100 430

] YoDona C 91 ! 100 ! ! YoDona 125 ! 100

If Mujer Hoy is not in your media plan you
will miss 1.999.000 readers
& 684.000 readers of upper social classes

Source: EGM 3°Acum20Upper & Middle Upper social classes;




mujerhoy

COMPARISON MUJER HOY VS. YO DONA

Mujer Hoy has agreater
' penetration among the

Audience
EGM: 3%cum 2011

Circulation OJD
Jan-Dec 10

female Spanish population;

\l
O
o
00]
o
N
i e R e R |

specially interms of global ST . i
' audience and upscale TOta('JrP&p“'ea;‘;”ozr)’ai” 1.999.000 441.000 |
 readershp . 30,484,000 (5.1%) (1.1%)
'Mujer Hoy covers 6.4% of the ||  Womenin Spain | 1460000 | 348000 |
total population belonging to i 20171000 i (7.2%) i (L7%)
: the AB social clasi Spain. i1 ABsocial class in Spain  684.000 1  200.000 |
''YoDona only covers 1.9% of it 10042000 L 0
T Wome”ééaiog'a' C'assi 299.000 | 86000 !

i 3.150.000 - O 1 @rh

Source: EGM 3°Acum2011;
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CPM PROFITABILITY

FemaleTarget Target: total population

8 .
>1%> € Mujer Hoy 67,12 €
offers the
17,46 € best 12,75 €
e profitability bt
Mujer Hoy Yo Dona Mujer Hoy Yo Dona
muprhoy @ com .
Mt Target Upper Social Classes
/ ' N thov
7 N 148,00€
N 1
37,28 €
A‘ég'g__;fﬁ)_ﬁ i Mujer Hoy Yo Dona

Source:EGM 3° Acum 2011 Upper&Middlpper social class/ Rate 2012




EDITORIAL CALENDAR 2012

7.Jan201ZHealthlife style Speciallssue
14Jan2012Goodprice shopping Speciallssue
24.Jan2012 ingerieSpecialissue
28.Jan2012BeautySpeciallssue
4.Febh2012MercedesFashionWeekSpeciallssue
11Feb2016 Al AT €pEdaksu®©
18Feb201Brides Speciallssue

17.March.2012 Fashiaixtra
24.March.2012 Complementspecial Issue
31.March.2012 Technology in our Livi&secial Issue

mujelhoy

7.April.2012 YoungSpecial issue

14.April.2012 KidSpecial Issue

21.April.2012 Beauty/Dietsira

TI 8! POEI 8TPXT Spkc@EABW®S O
5.May.2012 Beauty AwardSpecial Issue

19.May.2012 Summer FashiSpecial Issue
26.May.2012 Hair Beau§pecial Issue

3.March.2012 T OAOT AOET T ASpecialilsbuB T & Ozj#fzﬁ 12 Holidays/Express Di€secial Issue

>P8- AOAESTPIT &padBEHAEE O $AUcfS

6 g)ewels ,Watch&sSunglasse$pecial
sue
16.June.2012 Sun Beauty & FragranEgscial
Issue
23.June.2012 Summer Nightpecial Issue
30.June.2012 MotoBpecial Issue

7.Jul.2012SalesSpeciallssue
14Jul.2012 Summer plans in your city. Afterwork
Speciallssue

1Sep201Backto SchoolSpeciallssue
8.5ep2012Anti-Age: Face,Skin&Hair Surgerywithout
scalpelDossier
15Sep2012MercedesFashionWeekSpeciallssue
29.Sep201XKidsFashionExtra

6.0ct.2012 Complements Special Issue + Economic
TripsDossier

130ct.201ZFashion Extra

20.0ct.2012taly FashionSpecialissue

3.Nov.201BeautyExtra
10Nov.2012Nomenwith CurvesSpeciallssue
17Nov.201ZToysDossier
24.Nov.2012BridesSpeciallssue

1Dic.2012GourmetSpeciallssue
8.Dic.2012Party Beauty Speciallssue
15Dic.2012Jewels,Watchesé& Gifts Speciallssue
22Dic.2012FashionSpeciallssue
29.Dic.2012Magic Gifts Speciallssue
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With the latest staging, according to its new layout.

NEW muje[h()y

CONTENTS

|

20Vl MODA BELLEZA CORAZON SERMADRE SALUD PSICOYSEXO VIVIRHOY SHOPPING COMUNIDAD

PUBLICIDAD

MORE SECTIONS Kate Winslet,

mas sensual
que nunca para

Lancéme ‘. g’ \ \" | MILLONES
AUTHOR , \\ DE ESPANOLES _
BLOGS \ LORECOMIEN?RN,_:,

FORUMS

e

MODA PRIMAVERA MODA PRIMAVERA MODA PRIMAVERA YA 1S SR N
Tendencias de Tendencias: Los Descubre las tendencias de la
primavera: el primavera complementos de temporada

color manda sugerente moda esta

. @§ TARJETA SHOP

ot A B S0 —— g X7 an.

541.000unique users
6.583.000visited pages on mujerhoy.com

Source: Nielsen Netview, Total Nov 2011




WEB DATA

1.289
630
54
448
349
257
160
- i
==

hola.com ELLE MujerHoy YODOMA telva.com Cosmopolitan Marie Claire AR

Source NielsenNetview FemaleMagazines BroadcastMedia y Videos and/lovies Home&WorkJune 201Elaborado porcmvocento.

67,9
38 3 3 35,0
25,3 23,0 25,4 22,7
— HEE =N
Male  Female 12-24  25-34 35-49 50+ Upper Upper Middle Low
Middle

Source NielsenNetview, Home&Work Nov 2011,

mujerhoy

mujerhoy.com,
IS the 3th site
within the
cathegory of
female
magazines
according to
Netview

Audience
(figures in *000)

Theprofile of
the usersof
mujerhoy.com
*Women
*35-49years
old

* Middle
Upper Social
Class




TESTERS CLUB

mujerhoy.com Testers Club is an experience for the new social customer, where they can

participate, share and assess.

ﬂ Elena Losa
MiPerfil Pulso Salir
Moticias, articulos.. BUSCAR

Mujerhoy

W MCDA BELLEFA COCRAZON SERMACRE SALUD PEIOVYEEXD VIVIRHOY  SHOPPING

w161 personas WTwittear | 2 | ) Compartir
om’,B Club de probadoras Oral B 161 pano

ipaieres ser una de laz 20 probadoras del cepillo Oral-B# Es rany senaillo.
— BRHUH Date de alta en Mujerhoy.com ¥ acepta participar en el elub, Una vez que
formas parts del Club Dral B dings si quisves formar parte de la revolusién
0 enla quaya estin partisipando 4 millones de personas. Arguments tn

respuestay las zo mejores recibirin uno de estos cepillos. Después séle
tendrin que contarnos su experiencia con el cepillo Oral-B

piSOS

‘ Asi de sencillo.

Hola Elena Losa, participa respondiendo a la pregunta para ser una
de nmestras probaderas e los productes Oral Bs

) =1

L0 RECOMIEN|
e e . - o [PTI B ccpillosrecarzable [

Averigua por qué los
profesionales recomisndan
1oz cepillos recargables
Oral-By descubre cime

mayor sensacibn de frescor i limpiszattl] -
I Oral B Hi
LLONES
Frueba nuestros cepillos DE Espafll

RESPUESTAS DE NUESTRAS PARTICIPANTES

Sergio Balsa
hace 1 horas mds placa que un cepillo de
Meros trabiajo y m s afectividad en |3 limpieza

eliminan hasta dos veces

dientes manual normal

- -
[NFORMAGLON Angela Gonzalez
= Base Legales del Club de hace g horas . o
Probaderas OrslB Parque a veces lo mejor es |a ley del minimo esfuerzo, y con este
ne quiero waguear, simplemente es encontrar el mejor resultada

utilizando para ello el métode mds cémode, yo creo que eso es
Io que reun oral B, un resultade cereans a lo profesional de una
manera thcil y chmoda, ¥ me encantara .

Testers Club step by step

1.Product presentation
20- A ADPOI1T Ol o
3. Write your opinion

4.Your comment is published on the
Testers Club and on your Facebook profile

Action can be completed on paper edition




SHOPPING PHILOSOPHY

mujerhoy

WEB

Shopping Philosophy

Is a Fashion blog with large
acceptance among female audience.

It advises how to look trendy and
how to find essential clothing.




