NACIONAL



UUR IDENTITY

tVERY DAY IN ABC...

The most complete and diverse
ofter in daily press

In ABE, we recover our identity with the best partners
and the'mostpeestigious names of the publishing

e

market =

ABC, the widest editorial %

offer of the weekend <

ABC ofters full color
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LIRCULATION:

Uvercoming every year

249.540

2010



J.

READERSHIP

ABC, obtains an exclusivity* of 6 £ %

over Its competitors



READERSHIP @
LIRCULATION

Cantabria
Circ: 7.819

Aud: 9.000
Pais Vasco

Circ: 1.661

Asturias
Circ: 2.063

Galicia — , 4.7.000

Circ: 9.994
Aud: 25000

Navarra
Circ: 723
Aud: 2.000
La Rioja
Circ : 4.528

Aud: 8.000 Catalufa

Circ: 7.142
Aud: 11.000

Castillay Ledn
Circ: 19.322
Aud: 44.000

Aragoén
Circ: 3.656
Aud: 11.000

Madrid
Circ: 75.637
Aud: 186.000

Valencia
Circ: 20.327
Aud: 45.000

Castilla La - Mancha
Circ: 7.523
Aud: 52.000

Extremadura
Circ: 3.083
Aud: 12.000

Murcia
Circ: 7.365
Andalucia Aud: 12.000
Circ: 56.158

Aud: 214.000

Ceuta y Melilla

SOURCE: EGM 32 AC 2011; 0JD Jul’10 Jun11 Circ: 166

ABC DISTRIBUTION
660.000 readersy
242.154 iss5ues

Baleares
Circ: 11.805
Aud: 14.000

Canarias
Circ: 2.224
Aud: 8.000



660.000 readers out of

. which 46 3.000 are
PRDF”-E exclusive readers

focused on
: ' 59% Men
consumption = rhe
51 % hetween 24-54 y.0.
61 % Married
47 % Upper-Middle Upper class
65% with a degree

6 5% live in cities of +50.000 inhabitants and capitals

i S El Pais and El Mundo.



SUPPLEMENTS

A pVOd/f/(«Ct ﬁ)V tl/\v@ Every last Wednesday. Every Second Friday
needs of eachv
advertiser.

Antartida

Alerta global desde
el dltimo santuario

7 _»
La mini Copa América

Entrevista con
] presidente
Ic Bankinter

Culture and Arts. Financial.

Every Saturday. Every Sunday.

Opel Insignia
i con calidad superior
. i T8 "‘ 2

Travelling.

Every third Friday. Every last Friday.



OPINION LEADERS
ON CONSTRVATIVE

SECTOR

1.

UUR IDENTITY

1,0%

=

J

For the conservative sector of population, ABC is their
reference daily, against the rest of national dailies

Source: Hamilton. Market strategic research of dailies December 2009



NACIONAL

vocento

multiplicamos tus ideas



